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SOCIAL MEDIA

Case Studies
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DoYoo Branding Guidelines

CASE STUDY:
UBER

• inclusive
• worldly
• inspirational

• short, friendly captions
• “#WhereTo” campaign
• concise recommendations
• casually embedding the company’s  
objective: “request a ride and celebrate”
• driver stories and spotlights

MARKETING STRATEGY: CASE STUDIES
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DoYoo Branding Guidelines

CASE STUDY:
AIRBNB

• open-minded
• informative
• opportunistic

• guest spotlights
• destination spotlights
• long, descriptive captions
• highlights about attractions
• translations & culture shock

MARKETING STRATEGY: CASE STUDIES
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DoYoo Branding Guidelines

CASE STUDY:
NATIONAL 

GEOGRAPHIC
TRAVEL

• inspirational
• entertaining
• informative

• photographer spotlights
• destination spotlights
• fun facts
• lifestyles around the world

MARKETING STRATEGY: CASE STUDIES
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CASE STUDY:
HUMANS OF 
NEW YORK

• inspirational
• enlightening
• unique
• inclusive

• lifestyles around the world
• touching spotlights
• spotlights of marginalized populations
• remarkable stories

SPOTLIGHTS

DoYoo Branding Guidelines MARKETING STRATEGY: CASE STUDIES


